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Research on a Shoestring
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Figuring out what you need to know and how to best gather 

it requires some free brain time and space to consider all the 

possibilities as well as the pros and cons of each. Brainstorm a 

giant list, and then pare it down to the three to five most important 

things to know. Ask yourself, “If I get an answer to this question, 

do I have the resources to act upon it?” If the answer is no, then 

maybe now is not the right time to get that information. 

Evaluate the resources you have in house or that are available 

based on your budget to determine what data gathering, analysis, 

and reporting you can do on your own or where you think you 

might benefit from outside help. 

Visit the local public library, in person or online. Libraries have  

robust research tools that search journals, periodicals, books 

and more. The library has experts available to assist you in 

determining how to approach your research needs, and their 

suggestions can save you a great deal of time. Plus, you can 

check out books for free to read up on how to do a good job  

of conducting your research!

“The Alachua County Library can help local businesses 

through our many different online resources. We offer A to 

Z and Demographics Now eSources that can be used by 

businesses for research on competitor and demographic 

information for over 30 million businesses. Another on 

reference library that can be used for technology, business 

digital medial books and videos is our Safari Tech and 

Business Books. For small businesses, we of an eSource 

call the Small Business Resources Center, which provides 

information on business plans, articles, overviews, directories 

and websites for businesses such as child care services, 

coffeehouses, beauty salons and law firms. In addition to 

these numerous resources, we have staff available to assist 

those in our community looking for information regarding 

their business need.”

SHANEY T. LIVINGSTON, MLIS

LIBRARY DIRECTOR

Consider working with a Ph.D. intern or paying a graduate 

student who has done similar research projects. The student 

will get a great project for his or her portfolio and experience, 

and you will get a more cost-effective execution. Or, approach a 

professional market research consultant and see if you can do a 

trade for services or get a reduction in fees based on pieces that 

can be executed by your own team. Consider if there are peer 

organizations that can share the cost load with you — they might 

need to know related but different information from audiences you 

might share in common. 

Check with your professional association to see if it provides 

sample surveys or discounts with preferred vendors who execute 

research within your professional sector.

Evaluate some affordable online tools and see which might be 

a match for your budget and needs. Some online tools offer 

tutorials, sample surveys, case studies and more from which you 

can learn a great deal while establishing your own research. 

Don’t forget the local resources of the University of Florida’s 

Bureau of Economic and Business Research (BEBR). It has a 

treasure trove of research available that provides market context, 

demographics, societal trends and more.

“The Center has been around since 1929 and has for 

decades published data about Florida. As one of the 

oldest centers at the University of Florida, we compile and 

standardize data about Florida, and about four years ago, 

we realized we needed to invest in developing an online 

database for people to use, rather than printed publications. 

We’re really proud of being the place anyone can go to get 

free aggregated demographic and economic data about 

Florida. For personal assistance, people can call 352-392-

2908, extension 100.” 

CHRISTOPHER MCCARTY 

DIRECTOR OF BUREAU OF ECONOMIC AND BUSINESS RESEARCH

National foundations and corporations often track trends and 

share that data. A good Google or Yahoo search might produce 

some excellent secondary research that gives a better glimpse 

at general information. 

Check with your university alma mater for library access. 

Many universities provide donors with online access to their 

research library resources, which can provide an amazing 

amount of information.
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� � � 
 � � � � � � � � � 
 � � 
 �  � � � � � � � � � � 
� � � � � � � � � � � � � � � 
 � 3 ' � 
 � � 
 � � 
 �� � � � � � � � � � � � � � 
 � � 
 � � � � 
 ' � � � � � � �� � � � � � � 
 � � � � � � � �  � � � � � � � � � 
 � � � �� � � � 
 � � � � � � 
 � � � � � � � � � � � � � � � � � � � �� � � � � � � � � � � 
 � � � � � � � � 	 � � 	 � � � � � � �	 �  
 � � � � � � � � � � � � � 
 � � 	 � � � 4 � � 
 � � � 
� � � � � � � � � 	 
 � � � � � � � � � � � � � � � � � � � � � 
� � 
 � � � � 	 � � � 
 � � 
 � � � � � � � � � � � � � � � � � � �� � � � � � � � � � � � � � � � � � � � � � � � � 
 � � � �
� 
 � � � � � 
 � � � � � � 
 � � � � � 
 � � � 
 � � � � �� � � � � � � � � , � � � � � � � � � � � � � 
 � � � � � 	 �� 
 � � � � � � � � 
 � � � � 
 � 
 � � � � � � 
 � 5� � � � � � � � � � � � � � � � � � � 
 � � � � � 
 � 
 � � � �� � � 
 � 
 
 � � � 
 ' � � � � 
 � � � � � � 
 2 � � 2 � � � 
- � � � 	 � � 
 & � � � � � � � 
 � � � � � � � � � � � 
 �� � 
 � � � � � � � � � � 	 
 � � � �  � � 
 � � � 
� � 
 � 2 
 � � 
 � � � � � � � � � � � 
 � � � � � � � � � � 
 � �� � � � � � � � � � � � �  � � � � � � � � � � � � � 
 � � � � � � �

 � �  
 � � � � � � 
 
 ' 
 � � � 
 � � � � 	 � � 
 � � �	 � � � � � � � � � � � � � � � � � � 
 � � 
 � � � � � � � � � 
 �. 	 
 � 
 � 	 � � � � � � �  
 � � � � � �� � � � � � � � � � � 2 � � � 	 
 � � � � � � � � � � � � � � 
� � � � � � � � � � � � 
 � 
 � � � � � � � � 	 

 ' 
 � � � � � � � � � �  
 � � � � � � � �  � � 
 
 � � 	 
 � �� � � � � � � � � � 
 - � � � � � � � � �  
 & � � � � � � � � � � � � � � � � � � � - � � � � � � � � � �  
 & � 
 � � � � � � 6 � � � � � � � � �� � � � � � �  
 � � � � � � � � � 
 � � � � 
 � � � � �  � � 
� 
 � � � 
 � � � � � 
 � 	 
 � � � � � � 	 � 	 
 �  � �
 � � � � � � � � � 	 
 � � � � � � � 
 � � 
 � � � � � 
 � �



E
D

U
C

A
T

E

44

B US I N E SS  I N TH E H EART OF FLOR I DA

E
D

U
C

A
T

E
E

D
E

D
E

D
E

D
U

C
U

C
U

C
U

C
U

C
A

T
A

T
A

T
A

T
A

T
EEE

E
D

E
D

E
D

E
D

U
C

U
C

U
C

U
C

U
C

A
T

A
T

A
T

A
T

A
T

EEE

 � � 
 � � � 2 � � 	 � � � � 
 � 	 � � � � � � � � � 
� � � � � 
 	 � � � � � � � � � � 
 � � � � � � � � 
 �
  � � � � � � � � � � �  
 � � � � 	 
 � � � � � � � � 
 �  � � 
 �/ � � 
 � � 
 � 	 � � � 	 �  
 � � � 
 
 � � 
 � 
 � � � � �� � � 
 � � � 
 � � � � � � � � � � � � � � � � � � � 	 � � � � �� 
 � � � � � � � 
 � � � � 3 ' � 
 � � � � 
 � � � 	 
 
 �� 	 
 � � � � � � � � � � � � � � � � � � � � � � � � � � �� � � � � � � � � 7 � � � 
 � � � � � � 
 � - � � � � 
 � � 
 � � � 
 &� � � 	 
 � 
 � � � 	 � � � � � �  
 � � � � � � � 
 � � � � 
� � � 
 � 
 � � � � 
 � � � � � � � � � � � � � � � � � � � 	 
� � � � � �  � �  
 � �. 
 � 
 � 	 � � 
 � � � � � � � 
 � � � � � � � 
 � � � � � � � �� 
 � � � � � 
 � � � � � � 
 � � � � � � � � � � � 
 � � 
 �� � � � 
 � � � � � � � � � � � 
 � � � 
 � 
 � 
 � 
 � 	 
 � �! 	 � � � � � � 
 � 8 � � 	 � � 
 � � � � � � � � � 
 �
 � � � 
 � � 
 � 
 � � � � � � � � � � � � 
 � � � 
 � � � 	 � � 
� � � � 
 � � � � � � 
 	 � � � 
 � � � � � � � � � �9 
 � 
 � � � � � � � 
 � � � � � � � � � � � � 
 
 � �  
 � �� � � � 
 � � � � � 
 � � � � � � � � � 
 � 	 � � 
 2 � � � � � � �� � � � � � � � � 
 �  � 
 � 
 � � � 
 
 � � � � 
 � � � � � 
 �� � � � � 
 � � � � 
 �  � � � � � 
 � � � � � � , � � � � � � � �� 	 
 � � � � � � � � � � � � � � � � � � 
 � � � � � �� � � 	 
 � � � � � � � � � � � � � � � � 
 � � � � � � � � � �� 
 � � � 
 � � � � 
 � � � � � 
 � � � 
 � � � 	 
� � � � � � � � � � � � � � � � � � � 
 � � � � � � 
 � � � � � � 	 
� 
 � � � 	 � � � � � 
 � � � � � � � � � � � � � � 
 � 
 � � � 
� � � � 	 � � � � � � � � � � � � � � 
 � � � � � � . � � � � � � � �� � 
 � � � � � � � � � � � � � � � � � � �  � � � � � 
 � 
 � 	 � � 
� � � � � � � 
 � � � � � � � � � � � � � 	 � � 
 � � � �� 	 � 
 � � � � � � � � � � 
 � � � � � � � � � � � � � �: � � � � � � � � � � � � � � � � � � 
 � 	 � � � � �� � � � � � � � �  
 � � � � � � � � � 
 � 	 
 � � 
 � �� � � � � 
 � � 
 � � � � �  
 � � . 	 � � � 
 � 	 � �� � 
 ' � � � � � � 	 � � � � � � � � % � � � � � 
� � � 
 � � 
 � � � � � � � � � � � 
 � � � � � � � 
 � � � � �� � � � � � 
 � � � � � � � � 	 
 � � 	 
 � � � � � � � � � � �6 � � � � � � � � 	 �  
 � � 	 � � � � � 
 � � 2 � � � � � 
 �� 
 � � � � � 
 � � � � � � � � � � � � 
 � � � � � � � � � �� � 
 � 	 � � � � � � � � � � 
 � � 
 � � � � �  
 �  
 � � 
 �, � � � � � 
 � � � 
 � 	 
  
 � � 
 � � � � 
 � 
 � � � � �� 	 
 � � � 
 � � 
 � � � � � � � � �  � � 
 � � � � � � 	� � 
 � � � � � 
 � � � � � � � � � � � 	 
 � � � � � 
 � " �� � 	 
 � � � � � � � � � � � � � 
 
 � � � � � � � � �� � � � � � � � � � � � 	 
 � � � � � � 
 � � � 
 � 	 
� � � � 
 � � � � 
 � � � 
 � � � � � 	 
 � � � 
 � � 
 � �� � � � � 
 
 � � � 
 � 	 
 � 
 � � � � � � � � 	 
 � �� � � � � 
 � � � 
 � � � � � � 
 
 � � � � 	 � � � � 
 � �� � � 	 � � � � � � � � � � � 
 � � 
 � � 
 � � � � 	 � � � �� � � � 
  � � � � � � � � � � � � � � � � � � � . 	 � � � � �� 
 � � � � � 
 � � 
 � 	 � � � � � � 
 � � � � � � � �� 	 
 � � � � � � � 
 � � � � 	 � � � � � 
 � � � � � 	 
 �� � � � � � � � � � � � � � � 
 � � � � � � � � 	 
 � 
 � � �	 �  
 � � � � 	 � � � � � � � � � 	 � � � � � � 
 � � � � �� � � 	 �  
 � 	 
 � � � � � � � � � � � � � � � � 	 
 � � � � �� � � 
 � � � � � � � � � � � � � � 	 
 � � � 
 � � � � � 
 � �

� � � � � � 
 � � � � � 
 
 � � � � � 	 � � � � � � � 
� 	 
 � 
 � � � � � � � � � � � � � � � � � � � � � � � � 
� � � 	 � � � � � � � � � � � � � � � � � � � � � � � � � � �� � � 
 � 
 � � � � � � 
 � � � 
 � � � � 
 � � � � � � � � � � 	 
� � � � 
 � � � � 
 � � � � 
 � 	 � � � 	 
 � � � � � � � � � 
� � � 	 
 � � � � � � � 
 � � � � � 	 
 � � � 	 � � � � � � � � � � � �� � � � 
 
 � � � � � � � �. 	 � � 
 � � � � � � � � � � � � � � � � 
 � 
 � � � 	 � � � � � �� � � � 
 � � � � 
 � � � 
 � � �  
 � � � � � � � � 
 � � � � � � �� � � 
 � � � � 	 
 � 	 
 � � � � � � � � � � � � � � � �� � � � � � � � � � � � � � � � � � � � � � � � 
 
 � � � � � 
� 
 �  � � 
 � � 
 � � � 
 � � � 	 � � � � 
 � � � 
 � � �� � 
 � � � � � � 	 
 � � � � � 
 � � � 
 � 
 � � � � � � �  
� � � � 	 
 � � � � � � � � � 	 � � � 	 � � � , � � � � � �� � � � � � � � � � � � � 
 � � � � � � 
 � � � � � � 
� � � � � � � � 
 � � �  � � 
 � � � � � � � � � � � 
 � �� � � � � � � � � � � � 
 � � � � � � � 
 � � 	 � � � � � � �� � � � � � � � � � � 2 � � � 	 
 � � � � � � � � 
 � � �
WHEN YOU NEED  
OUTSIDE HELP" � � � � � � � � � � � � � � � � � � � 	 
 � � � � � 
 
 �� � � 
 
 � � � � � � � 
 � � � � � 
 � � 
 � � 	 
 � � � � � �� 	 
 
 � � � � 
 � 
 � 
 � � � 	 � � � * 
 � � � � � � � � �  � � 
� � � � � 
 � � � � � � � � � � � � � � � � � � � 
 � � � �� � � � � � � � � � � � � � � � � � � � � � � � � � �� � � � � � � 
 � � � � � � � 
 � � � � � � � � � � � � 
 � 	 � � 
 �� � � � � � � � � � � � 
 � � � � � � � � 	 � � � � � 
 � �� 
 � � 
 � � � � � � � � � � � � � � � � � � � � � � � �� 	 
 � � � � � � � � � � � � � � � � � 	 � � � � � � � � � � � � �� � � � � 
 � � � 
 � � � � � 
 � � � 	 
 � � � 	 � � � � � �

� � � � � � 	 � � � � 	 � � � � � � 
 
 � � � � � � � � �� 	 � � � � � � � � � � � � � �" � � � � � � � � � � � � � � � � 
 � � � � � � � � � � � �� � 
 � � � � 
 � � � � � 
 � � � � � � � 	 
 � � � 	 �� � 
 � � � � � � � � � 
 � � 	 
 � � � � 
 � � � � � � 
 
 � � �� � � � � � � � � � � � � 
 � � � � � � �. 	 
 � � � � � � � 
 � � � � 
 � � � � � � � � � � � � � � � 
 �� 
 
 � � � � � � 
 � � � � � � � � � � � � � � 
 � � �  � � �! � 
 � � � � � 8 � � 
 � � � � � � � 	 � � � � 
 � � 	 
� 
 � � � � � 
 � � , � � � � 
 ' � 
 � � 
 � � 
 � � 
 � 
 � � � 	� � �  � � 
 � � � � � � 	 � � � � � � � � � � � � � 
 � � � � �� � � � � � � � � � 	 � � � � � 
 � � � � � � 
 � � � � � � �� � 
 � � � � � � � � � � � � �  � � � � �  
 � � � � 
 �� � � 
 � � � � � � � � � � � 
 � � � � � 
 � � 9 
 � 
 � � � � �� � 
 � � � � � � � 	 
 � � � 
 � � � � � � � � � 
 � � �� 
 � � � � �  
 � 	 
 � � � � 
 � � � 	 
 � � � 
 � � � 
 � �� � � � � 
 � � � 
 
 � � � � � 
 � � � � � � � � �  � � 
 �; � � � � � � � 
 � � � � 
 � � � � � � � � � 
 � � � � * � � �� � � � � � � � � � � � � � � � % � � � � � � � � 
� � � � 
 � � � � 	 � � � � � � 
 � � � 5
D < == <> =? @

 DEBBIE MASON, APR, CPRC, Fellow 
PRSA is the president of Strategists Inc., a 
consulting firm providing strategic planning, 
research, facilitation, team-building, 
leadership assessments and coaching. 


